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PR-Information – Individuelle Gesamt- 
und Sonderlösungen zur kälte- und klimatechnischen 
Ausstattung sowie zur Raum- und Prozesskühlung

Wir lösen Ihre Kühlprobleme!
Seit mehr als acht Jahrzehnten sorgt das Meraner 
Unternehmen Zorzi für modernes und wirtschaftliches Kühlen.

Meran – Unsere Gegenwart verdanken 
wir unserer Vergangenheit. Als Kältepi-
onier sind wir bestrebt, jederzeit einen 
technologischen Schritt voraus zu sein 
– mit vielen spannenden Zukunftsper-
spektiven für uns und unsere Kunden. 

Zorzi zählt zu Marktführern 
in Südtirol-Trentino

Schon 1933 bürgte der Name Zorzi für 
modernes und wirtschaftliches Kühlen. 
Als Kälte- und Klimapionier hat unser 
Unternehmen seine Kunden jederzeit 
mit den neuesten Technologien ausge-
stattet. Mit Erfolg, wie die mehr als 84 

Jahre Erfahrung zeigen. Heute zählt 
Zorzi zu den Marktführern in Südti-
rol-Trentino. Vom Firmensitz in Meran 
aus arbeiten wir an Gesamt- und Son-
derlösungen zur kälte- und klimatech-
nischen Ausstattung sowie zur Raum- 
und Prozesskühlung in Gewerbe und 
Industrie. Unser hauseigenes Team an 
Fachtechnikern, Planern, Kältemeistern 
und Monteuren realisiert jedes Projekt 
nach individuellen Maßstäben und ge-
mäß den neuesten gesetzlichen Richt-
linien. 

Wir sorgen für Kälte für alle Anwen-
dungsbereiche und Zielgruppen. Unser 
einzigartig breites Produktspektrum 

umfasst sämtliche modernen Techno-
logien zur effizienten Kühlung, opti-
malen Lagerung, Konservierung und 
attraktiven Präsentation von Lebens-
mitteln und Food-Produkten. 

Vom Handel über die Gastronomie 
bis hin zu Eisstadien: Zorzi-Technik 
ist vielfältig

Zu unseren Hauptreferenzen gehören 
Supermärkte, Fachgeschäfte, Metzge-
reien, Hotels, Bars und Restaurants, 
Konditoreien und Eisdielen genauso 
wie die lebensmittelverarbeitende In-
dustrie, Kellereien, Sennereien, Bäcke-
reien, Obstgenossenschaften sowie Lo-
gistikcenter und Eisstadien. 

Energieeffiziente Kältetechnik ist ein 
wichtiger Beitrag zum Umweltschutz – 
gerade auch wenn man bedenkt, dass 
rund 14 Prozent des Energiebedarfs in 
einem industrialisierten Land in Kälte- 
und Klimaanlagen fließen. Zorzi kennt 
alle relevanten Energiekennzahlen und 
achtet auf ressourcenschonende, nach-
haltige Energielösungen wie den Ein-
satz energiesparender Geräte und die 
Nutzung klimaneutraler Kältemittel. 

Wir verfügen über einen 24h-Kun-
dendienst.

Informationen: 
Tel. 0473 23 61 95
www.zorzi.oskar.it

Seit 1933

Rennstallweg 36 | 39012 Meran
t +39.0473236195  | www.zorzi.oskar.it

English Practice Corporate Ambitions – The World’s 
Most Remarkable Firm Is Just Getting Started 

Amazon’s Empire
Amazon has the potential to meet the expectations of investors. But success will 
bring a big problem: If the company gets anywhere close to fulfilling the expectations 
surrounding it, it will attract the attention of regulators.

London/Seattle – Amazon is an 
extraordinary company. The former 
bookseller accounts for more than 
half of every new dollar spent online 
in America. It is the world’s leading 
provider of cloud computing. This 
year Amazon will probably spend 
twice as much on television as HBO, a 
cable channel. Its own-brand physical 
products include batteries, almonds, 
suits and speakers linked to a virtual 
voice-activated assistant that can 
control, among other things, your 
lamps and sprinkler.

Never before has a company been 
worth so much for so long while ma-
king so little money

Yet Amazon’s shareholders are 
working on the premise that it is just 
getting started. Since the beginning of 
2015 its share price has jumped by 173 
%, seven times quicker than in the two 
previous years (and 12 times faster than 
the S&P 500 index). With a market 
capitalisation of some $ 400 bn, it is the 
fifth-most-valuable firm in the world. 
Never before has a company been worth 
so much for so long while making so 
little money: 92 % of its value is due to 
profits expected after 2020.

That is because investors anticipate 
both an extraordinary rise in revenue, 
from sales of $ 136 bn last year to half 
a trillion over the next decade, and a 
jump in profits. The hopes invested in 
it imply that it will probably become 
more profitable than any other firm in 
America. Ground for scepticism does 
not come much more fertile than this: 
Amazon will have to grow faster than 
almost any big company in modern 
history to justify its valuation. Can it 
possibly do so?

It is easy to tick off some of the 
pitfalls. Rivals will not stand still. 
Microsoft has cloud-computing 
ambitions; Walmart already has 
revenues nudging $ 500 bn and 
is beefing up online. If anything 
happened to Jeff Bezos, Amazon’s 
founder and boss, the gap would be 
exceptionally hard to fill. But the 
striking thing about the company 
is how much of a chance it has of 
achieving such unprecedented goals.

A new sort of basket-case

This is largely due to the firm’s 
unusual approach to two dimensions 
of corporate life. The first of these 
is time. In an era when executives 
routinely whinge about pressure to 
produce short-term results, Amazon 
is resolutely focused on the distant 
horizon. Mr Bezos emphasises 
continual investment to propel its two 
principal businesses, e-commerce and 
Amazon Web Services (AWS), its cloud-
computing arm.

In e-commerce, the more shoppers 
Amazon lures, the more retailers and 
manufacturers want to sell their goods 
on Amazon. That gives Amazon more 
cash for new services – such as two-
hour shipping and streaming video and 
music – which entice more shoppers. 
Similarly, the more customers use 
AWS, the more Amazon can invest 
in new services, which attract more 
customers. A third virtuous circle is 
starting to whirl around Alexa, the 
firm’s voice-activated assistant: as 
developers build services for Alexa, it 
becomes more useful to consumers, 
giving developers reason to create yet 
more services.

The shareholders faith 
in the model Amazon 

So long as shareholders retain their 
faith in this model, Amazon’s heady 
valuation resembles a self-fulfilling 
prophecy. The company will be able 
to keep spending, and its spending will 
keep making it more powerful. Their 
faith is sustained by Amazon’s record. 

It has had its failures – its attempt to 
make a smartphone was a debacle. 
But the business is starting to crank 
out cash. Last year cashflow (before 
investment) was $ 16 bn, more than 
quadruple the level five years ago.

If Amazon’s approach to time-frames 
is unusual, so too is the sheer breadth 
of its activities. The company’s list of 
current and possible competitors, as 
described in its annual filings, includes 
logistics firms, search engines, social 
networks, food manufacturers and 
producers of “physical, digital and 
interactive media of all types”. A 
wingspan this large is more reminiscent 
of a conglomerate than a retailer, which 
makes Amazon’s share price seem even 
more bloated: stockmarkets typically 
apply a “conglomerate discount” to 
reflect their inefficiencies.

Many of these services support 
Amazon’s own expansion and that 
of other companies. The obvious 
example is AWS, which powers 
Amazon’s operations as well as those 
of other firms. But Amazon also rents 
warehouse space to other sellers. It is 
building a $ 1.5 bn air-freight hub in 
Kentucky. It is testing technology in 
stores to let consumers skip the cash 
register altogether, and experimenting 
with drone deliveries to the home. 
Such tools could presumably serve 
other customers, too. Some think 
that Amazon could become a new 
kind of utility: one that provides the 
infrastructure of commerce, from 
computing power to payments to 
logistics.

A giant cannot hide

And here lies the real problem with 
the expectations surrounding Amazon. 
If it gets anywhere close to fulfilling 
them, it will attract the attention of 
regulators. For now, Amazon is unlikely 
to trigger antitrust action. It is not yet 
the biggest retailer in America, its most 
mature market. America’s antitrust 
enforcers look mainly at a firm’s 
effect on consumers and pricing. Seen 
through this lens, Amazon appears 
pristine. Consumers applaud it; it is 
the most well-regarded company in 
America, according to a Harris poll. 
(AWS is a boon to startups, too.)

But as it grows, so will concerns 
about its power. Even on standard 
antitrust grounds, that may pose a 
problem: if it makes as much money 
as investors hope, a rough calculation 
suggests its earnings could be worth 
the equivalent of 25% of the combined 
profits of listed Western retail and 
media firms. But regulators are also 
changing the way they think about 
technology. In Europe, Google stands 
accused of using its clout as a search 
engine to extend its power to adjacent 

businesses. The comparative immunity 
from legal liability of digital platforms 
– for the posting of inf lammatory 
content on Facebook, say, or the vetting 
of drivers on Uber – is being chipped 
away.

Amazon’s business model will 
also encourage regulators to think 
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Glossary
speaker: Lautsprecher, Box
sprinkler: Rasensprenger
shareholder: Aktionär
S&P 500 (Standard & Poor‘s 500): 
ein Aktienindex, der die Aktien 
von 500 der größten börsennotier-
ten US-amerikanischen Unterneh-
men umfasst (Definition laut wiki-
pedia.de)
bn (billion): Milliarde
trillion: Billion
to tick sth. off: etwas abhaken, 
heruntermachen
pitfall: Fallgrube, -strick
nudging: in die Richtung, ansto-
ßend
to beef up: verstärken, aufpeppen
striking thing: das Auffallendste
to whinge: jammern
to lure so.: jmdn. ködern, (an-)
locken, abwerben
to entice so.: jmdn. locken 
record: Erfahrung
to crank sth. out: etw. am laufen-
den Band/massenweise produzieren
sheer: schier, bloß
bloated: aufgeblasen
pristine: tadel-, makellos
boon: Wohltat, Segen
listed Western retail firms: bör-
sennotierte westliche Einzelhan-
delsfirmen
clout: Macht, Einfluss, Schlagkraft
vetting: (genaue) Untersuchung, 
Sicherheitsüberprüfung
to chip away at sth.: an etw. nagen
predatory pricing: aggressive 
Preisgestaltung, rücksichtslose 
Preissetzung

differently. Investors value Amazon’s 
growth over profits; that makes 
predatory pricing more tempting. In 
future, firms could increasingly depend 
on tools provided by their biggest rival. 
If Amazon does become a utility for 
commerce, the calls will grow for it 
to be regulated as one. Shareholders 

are right to believe in Amazon’s 
potential. But success will bring it into 
conflict with an even stronger beast: 
government.

This article appeared in the Leaders 
section of the “Economist” print edition 

(March 25th 2017).
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Hello-Kitty-Kult

Unser „Guide“ auf Miyajima, im Hintergrund das Torii des Itsukushima-Schreins


